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Haemul Doenjang-jjigae r39s
to share

&g

Soybean stew with assorted seafood & vegetables.
Served with rice.

Best ordered with Bokbunja Bohae

Kimchi-jjigae p39s

to share

AA A

Spicy stew made with ripened Kimchi, pork and tofu.
Best ordered with Soju

Jjigae Brothers pass |:>

A7\ B et A

A combination of Kimchi Jjigae and Haemul
Doenjang Jjigae,

Best ordered with Soju

Janchi-guksu p22s
e

Flour noodles in seafood broth served with
vegetables.

Best ordered with Makguli
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Coke (can) 2}
Coke Zero (can) #2232}
Sprite (can) ~telo] =
Sarsi (can) %4
Coke Light (can) 2}o] =32}
Lemon ade (Fresh Juice) ]l #-¢l]o] =
Plum Ade (Maesil ade) % o] =
Citron Tea ade (Yuja ade) +-#+lo] =
Watermelon shake '} 577~
Kiwi Juice (Kiwi ade) 7] 9]577 / olo] =
Grapes (Fresh Juice) *L‘m‘r Pl
Mango (Fresh Juice) 2 3l7+7~
Iced Tea (Lemon) i o}o] A E]
REFILABLE
NON- REFILLABLE

Hot Drinks

Plum Tea ( Maesil tea) v % %}
Citron Tea (Yuja tea) %%}
Coffee-americano o} ] 7}

AT«

120
120
120
120
140
120
120

110
75

D
I

”1 et

‘;..‘-\e-

DRINKS
=8 vy

Bottled beer

Coron: (Imported) 140
San Miguel nghl (local) 85
Abo) 7l 2ol E

San Mig Pale Pilsen (local) 85
Aol Hd A&

San Mig Premium (local) 120
kv el st 2ju] Q)

Max Beer (can) 120
ull

Asahi (Imported) 140
oAL3]

Liquor

Baekseju 650
WA

Baekhwasubok 650
Wl 5 b

Chamisel Fresh (soju) 225
ol

Chungha (liquor) 425
A3

Kuksundang makguli 425
(rice wine)

Feg Ande

Machesun Bohae 425

B oA

Pine Mushroom ju (Songiju) 425
FolF

Bukbunjaju Bohae 395

(Bla Raspberry)
B By

Coffee-espresso | =3¢ 4 120
Coffee-latte 7|41 2}l 120
Coffee-cappucino 7177 120
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Opening Schedule

Agenda.

wAugust 22, 2011 Monday«

itional Opening

In Philippines

Classroom Training-
Orientation Day 1.

.. : ;
I »A} ¥ .-‘!-"_
./‘é T :v' 1))

Time- Topice ‘Who- Materials-
H
3:50 — 9-000 Attendance/Roll Call Mgt Team« Attendance Sheete |,
Welcome NSO Trainees < | NSO Trainerq Pene . ﬂ HEI-EH OI_I.EEI-H 1E_ ﬂ 2%<_?_|. El x_! -?I;'I
+
CHAFO Hal A 71 Al
Bulgogi Brothers Orientation: E H o 25 = H_ 1= =2 7|
e About Bulgogi Brothers«
¢ BriefHistory« _—
¢ Bulgogi Branches« = 2% °|'7| lsoalﬁ le' EE"OI L- Enl
¢ Bulgogi Brother Concepty - o n ol >x<
e Exterior, Interior « Eﬂ- ] |°_:I¥:I-J_.|I_'-ﬂ|' *I k" EOI TI T
¢ Menuv
¢ Bistro Group:«
¢ TGIFriday’se
e TItalianni’s«
- Tint 0. A

Eav|uatja




Opening Schedule

( Greeting )
- Hello = 9t33tH 8 = Annvung-haseyo

- Nice meet you= BtZF&L|Ct = Bangab-subnida

- Welcom = EtEEL| Ct. = Hwanyouna - habnida

itional Opening ﬁ :
In Philippines AR

'BD Korean Class — BB ‘s Term

- Thank you = ZYALEHL|Ct = Gamsa-habnida

- You're welcome = HoMY| 8 = Chunman-vevou

- Happy birthday to you = 4 -=8}EHL|Ct
= Sanagil-chukhahabnida

sje|maxto|x M %|
st30jet 323
2E oA E=H
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Bistro’s desire to challenge itself never stops.

gumocl 5@

BROJHERS KAMADO

Jopanese Casual Restouront

MA *MAISON

WATAMI Slnoopore

Taking Business To Heart.

Giving back to the community is an advocacy we take to the heart.

Every new store opening is tied to a fund-raising drive intended to support
various cause-oriented programs meant to uplift lives or offer relief to victims
of calamities. We support livelihood, shelter and educational projects
spearheaded by various charitable groups.

* Bulding houses for Gawad Kalinga community in Castaneda, Mandaluyong.

* High school scholarships for deserving underprivileged kids of
A Better Chance Foundation.

* Boat donations to farmers of typhoon-ravaged Bicol region through the
Bicol Paglaom Alliance Foundation.

* Wheel chair donations to polio survivors under the care of the
Circle of Friends Foundation.

* Assistance to Operation Smile for the benefit of juvenile harelip sufferers.

BISTRO GROUP

R E S [ ASUSREASINEEREEOINIC E P T S

Themed casual dining experience at its best.
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THE ST CH MARKET

cafe

Experience a brand new
The Stock Market
with fresh food selections

“Never be afraid to do something new. served by our friendly staff
Remember, amateurs built the ark; in the coziest settings.
professionals built the titanic.” Try oudedap THe Stodk

Market harvest salad,
juicy half pound Angus

burger, slow roasted Pork
Ribs, freshly squeezed
drinks and delectable
desserts.




o Creds

We promise to treat our
employees with the respect,
understanding, caring and

fairness they deserve.

A dining destination that

In return,
glorifies the taste of garlic.

we expect our employees

Krazy Garlik brings together
the best garlic recipes from
around the world. Paired with
a delightful drink, it will leave
diners wanting for more.

to be trustworthy,
committed, positive
and responsible.

It is a dining adventure
like no other.
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IN FEBRUARY 1996, ITALIANNI'S
PHILIPPINES BECAME THE FIRST
INTERNATIONAL CHAIN QUTSIDE
THE UNITED STATES.

ITS AMERICAN-ITALIAN CUISINE,

MADE IT AN INSTANT HIT AMONG
FILIPINOS.

WE BROUGHT THE ITALIAN FAMILY
ART OF EATING FOR EVERYONE TO
ENJOY. AN ITALIAN PASSION
EVIDENT IN EVERY ITEM ON OQUR
MENU, AUTHENTICALLY PREPARED
WITH THE FINEST INGREDIENTS
AND BUILT ON A WIDE SELECTION
OF CLASSIC AMERICAN-ITALIAN
FLAVORS,

COUPLED WITH ITS UNIQUE SHARED
STYLE DINING CONCEPT AS ESSAYED
BY ITS SLOGAN ‘AMORE DI MERRIER’,

TGl Friday’s entry into the Philippine market in
December 1994 signaled the start of Bistro's
operations. Within 6 years, the flagship restaurant
of the Dallas-based Friday's Hospitality Group
has expanded to 5 branches. In 2818, TGl Friday’s
now has more than 10 branches.

The TG Friday's experience is about three things:
outstanding service, eclectic ambience and
delicious all-American comfort food in generous
portions known the world-over.

With fully stocked bars and famous flair
bartenders and wide menu selections from thick
juicy steaks, famous burgers, crisp salads and
sinful desserts, TGl Friday's has something

for everyone!

Every TG Friday's restaurant is an eye-popping
showcase of American pop culture memorabilia,
making it a one-of-a-kind dining destination.
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seafood in a pan

e L LGt
A relatively neW‘member of the “é\“"
growing Bistro family, Pistﬁ&f S S

in the Phﬂlpplneg 1s‘a d'wsmh of’ o
O.B. Singapore Opera ions Pte Ltd % :
At Fish & éo», all it takes is “One
The first 2 restaurants‘bpéne__d in" - bite and you'ré hooked!” We pan
September and October 2005with  out. great-tasting fish.and seafood
cheerful nautical setting s Sp'laShed meals uslng only’ natural lngredlents
with vivid colors. dike'olive oil, herbs and specialty
home-made spices.
The warm ambience lends itself to
a feeling that is cozy, relaxed and
inviting. Making Fish & Co. as
charming as it is unique.

All-time favorites thatinclude
mussels, calamari, fish and chips,
and seafood plattersicome in
generous portions like all other
menu items sure to blissfully stuff
you to your heart’s content.

BISTRO GROUP

RESTAURANTERCONCEPTS

Bistro brands employ more than 1,500 people.

Began operations 1994 with the opening of TGI Friday’s,
the very first American casual dining chain in the Philippines.

In 1996, opened the first Italianni’s branch outside the US.

TGI Friday’s, Glorietta in Makati City reaped international
accolades that include the Highest Guest Count for four
consecutive years (1995 to 1998), beating 500 TGI Fridays
around the world. A recognition it was to win again in 2011.

It also bagged the Highest Weekly Guest Count in 1998.

In 2006, TGI Friday’s Philippines’ Robert Santos was

internationally recognized as Operations Director of the Year.

TGI Friday’s Philippines brought home the prestigious
Karl Davies Award by Friday’s Hospitality Worldwide,
the highest recognition given to a franchisee for its passion,
entrepreneurship and masterful execution of the franchise.

Today, Bistro operates 12 TGI Friday’s restaurants, 15 Italianni’s,
5 Fish & Co., 4 Flapjacks, 1 Billy Rock, 1 Pig Out!, 2 Krazy Garlik,
1 The Stock Market and counting...



1st Store |
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1st Store ,ﬁ
Greenbelt 5
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The restaurant has a modern feel to it, with its display of wine racks, dark-hued couches, and tables with an

nduction oven in the center. The menu is crafted very well and is quite appetizing

ers
La Carte Page 1 and Page 2
Barbecue Page 1 and Page 2

1st Store
Greenbelt 5

Gwangyang Style Bulgogi (P595 +10% service charge). Seasoned beef with sweet sauce. Served with be:

rout, sesame leaf and green onions. Best ordered with Baekseju.
e Gwangyang Style Bulgogi also gets our vote!

the menu, they have a Bulgogi Brothers Special for P1,495 (good for 2-3 persons), which is a combination
wyang with 9 pieces and Gwangyang Style. But | would still recommend getting them separately if you're
dering for 2-3 persons because it comes out cheaper even if vou onlv have 6 pieces of the Unvana.
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www, bulgogibros.com




